
Will the broadcast flag interfere with consumers ability to make copies of
DTV content for their personal use, either on personal video recorders or
removable media?
I believe that the only purpose for the broadcast flag is to limit my use
of personal video recorders.  I pay for the content on TV.  I pay for the
privledge to get TV into my home and have to watch commercials, and I feel
that that cost buys me the right to copy content so I can watch it later.
I do not make a profit off of watching programming later, yet companies
will still have gotten the money that I paid for cable and the commercial
time that I will be exposed to.  I do not buy cable so that I can have ads
blasted at me, I buy it for shows.

Would the digital flag interfere with consumers ability to send DTV content
across networks, such as home digital networks connecting digital set top
boxes, digital recorders, digital servers and digital display devices?
I believe that this is also the point of the flag.  The companies
supporting the flag want to make it impossible for me to record anything at
all.  The ability to share a recording or display a recording in any place
other than the TV it was sent to is most certainly the point.

Would the broadcast flag requirement limit consumers ability to use their
existing electronic equipment (equipment not built to look for the flag) or
make it difficult to use older components with new equipment that is
compliant with the broadcast flag standard?
I expect that if the companies could get away with making old equipment
obsolete, they would do so.  Not only would this force everyone to buy new
electronics, it would ensure that no one could get around their new scheme.

Would a broadcast flag requirement limit the development of future
equipment providing consumers with new options?
I do not know what new options one could head toward if all content is
designed to be one-time view only sans recording.  I think that with the
ability to capture consumers into this corner, the industry can remain
unwilling to explore new ways of marketing, making money, and exchanging
media. Rather than look for new business models, they want to strong-arm
consumers into a "simple" solution that keeps them from having to
acknowledge new technology and deal fairly with its implications.

What will be the cost impact, if any, that a broadcast flag requirement
would have on consumer electronics equipment?
I expect that we will all have to buy all new equipment in order to abide
by this new technology.  The cost would be high for new equipment and we
would be required to replace all the old stuff.

Other Comments:
Increased detail and quality in broadcasting should not be a hinderance to
consumers.  The industry has upped the quality.  And now because of that,
they want to impose greater restrictions on us.  That seems unfair.  They
are both creating the problem and offering the solution.  Consumers, for
the most part, have no interest in ripping off companies.  If they record
TV, it's because they couldn't be there to watch it at that time.  And it
is a reality that when someone records a show and their friend wishes to
see it, they give their friend a copy. The show was sent out over paid
cable, everyone who pays for cable in their house has already bought the
right to watch it, imo.  If they happen to miss the time that it was on,
what is the harm in lending them the recording.  They already paid to have



it arrive in their house, circumstance just made them miss it. Companies
are not so much concerned with their shows being copied as they are that
someone might get away with not watching the commercials.  And as far as I
know, when I bought cable, I did not sign a contract agreeing to watch
every commercial played during a show. Perhaps I did sign such an
agreement and did not know it.


